EU-LIVE % % %
Ui g P o

PROJECT MARKETING BASICS AND DESCRIPTION OF WEBSITE

Document Type

Deliverable

Document Number

D6.3

Primary Author(s)

Karoline Schuster | Spirit Design

Document Version/Status 1.0 | Final
Distribution Level PU (public)
Project Acronym EU-LIVE

Project Title

Efficient Urban Light Vehicles

Project Website

www.eu-live.eu

Project Coordinator

Werner Rom | ViF | werner.rom@v2c2.at

Grant Agreement Number

653203

RESEARCH & INNOVATION
Commsion HORIZON 2020 - GV5

This project has received funding from the European Union’s Horizon 2020 research and innovation programme under grant agreement No 653203.


http://www.eu-live.eu/
mailto:werner.rom@v2c2.at

Project Marketing Basics and Description of Website EU-LIVE
CONTRIBUTORS

Name Organization Name Organization
Karoline Schuster SD Werner Rom VIF

Nina Lindl SD Michael Karner VIF

Stefan Arbeithuber SD Manuela Klocker VIF

Eva Mortenhuber SD

FORMAL REVIEWERS

Name Organization Date
Martin Reske FKA 2015-08-18
Thilo Bein LBF 2015-08-17
DOCUMENT HISTORY

Revision Date Author/Organization Description

0.1 2015-07-21 K. Schuster | SD Main content for all sections
0.2 2015-07-23 N. Lindl | SD Content Brand Design

0.5 2015-07-29 S. Arbeithuber | SD Internal Review

0.6 2015-07-29 E. Mdrtenhuber | SD Internal Review

0.7 2015-07-31 K. Schuster | SD Update

0.8 2015-08-03 M. Klocker, W. Rom | VIF Internal Review

0.9 2015-08-04 K. Schuster | SD Adaption

1.0 2015-08-11 W.Rom | VIF Adaption

PU (public) | 1.0 | Final

Page 2| 37



Project Marketing Basics and Description of Website EU-LIVE

TABLE OF CONTENTS

1 EXECULIVE SUMIMABIY ciiiiiiiiiiiei e eeeeeieette ettt e e e e e e e et e e e b s e e e e e et e e e abbb e e e e e eeeeennnes 5
FZ O L o] [=To €Y7= PP 6
G T =1 = Lo [ T=257 o | o ISP 7
K A (=AY LU - PP PP PP PP PTPPP P 7
K S (o] 1<Toi o T o F PO PT PP PTPPRPP 7
3.3 Branding SPECITICALION .......ueiieiiiiie ettt e et e e e s b e et e e e b e e e e e areas 8

I T R o] (o TU [ g - 1111 (= PP PRSPPI 8

B.3. 2 T P ACE oo —————— 9
O €T YT = L =T a1 o] = L= P 10
A1 POWETPOINE IMBSTE ... itiiiiiit ittt ettt ettt e skttt e s bbbt e e s kbe et e s bbbt e e sbbe e e e s nbneeesasnneee s 10
N = - 1 oYL o] (o F PSSO PP PPPPPPPP 11
4.3 BASIC EXCEI ...ttt b et h bR bt e et b et e e s nan e e e e annee s 12
A4 DEIVETADIE ...ttt bt h bR b e e e s b et e e aan e e e annee s 13
A5 MEEEING IMINULES. ....eeiiiiitiiie ettt et ettt e s bttt e o bbb et e s bbbt e e sk bttt e s bbbt e e ssbe e e e s nbn e e e s nnneee s 14
5 MarKetiNg BaSICS .uuuiiiiiiiiiiiiiiie et e e e e e e e e a e 15
D51 BU-LIVE FIYEI ettt oottt et e e o4 e s bbbttt e e e e e s s abb b bt e e e e e e e s nbnbneeaaaeaeas 15
5.2 EU-LIVE ROI-UP ettt et e e e 4o skt et e e e e e e s abbb bt e e e e e e e e nnbnbneeaaeeeeas 16
5.3  EU-LIVE Press Conference INvitation (GEIMMEAN) ..........uuuuuiummeuiiiiiiii s 17
5.4 EU-LIVE POWEE BANK ...ceoiiiiiiiiiiiiiee ittt ettt e sttt et e s st e s st e e e s nn e e e e anneeessnnneeeenan 17
6 The EU-LIVE WEDSITE.....oue et e e e e e eees 19
LS R 0 To 1 1 = 1] O PP P PR PUPPPPPPPRRN 19
6.2 CoNteNt OF the WEDSITE ...ttt et e e et b e e e sbb e e e e anbeeeeeaaes 19
6.3  EU-LIVE WEDSILE — GAlIEIY oottt ettt e et e e et e e e st e e e abaeeeeane 20
7 CONCIUSIONS .ttt 22
8 REFEIEBNCES ... 23
A. Relevant DOCUMENTS ....ooiiiiiiiiiie e et e e e e e e e e e e e e e e e e e e e e e e eeennnnnaeeaeeeas 24

PU (public) | 1.0 | Final Page 3|37



Project Marketing Basics and Description of Website EU-LIVE

LIST OF FIGURES

Figure 1:
Figure 2:
Figure 3:
Figure 4:
Figure 5:
Figure 6:
Figure 7:
Figure 8:
Figure 9:

Figure 10:
Figure 11:
Figure 12:
Figure 13:
Figure 14:
Figure 15:
Figure 16:
Figure 17:

Derivation Of the KEY VISUAI .........ooiuiiiiiiii et e e e e s st e e e e e s s st a e e e e e e e e s nnnrrnneees 7
EU-LIVE PrOJECE LOQO .. ..uuiiiiiiiie e e i s ittt et e e et e sttt e e e e e et sttt eeeaeeesasnntaeeeeaesssanstateeeaaaeeesansanaeeeaeeeeannnsennnees 7
EU-LIVE COlOUN PAIBLE ..ottt e e e e s nn e e s e e nnne s 8
BU-LIVE TYPEIACE ...ttt etttk e e et e e e e st e e e a bt e e e e ab et e e e anbe e e e e anbr e e e ennns 9
EU-LIVE General settings in templates - EXample WOrd............ccceeiiiiiiiiiiiieiieee e 10
EU-LIVE PowerPoint Master — EXample SNEET ... 10
EU-LIVE BasiC WOId TEMPIALE ......ccoiiiiiiiiiiiiee ittt ettt et e e et e e e st e e e e snbneeeeaaes 11
BU-LIVE BASIC EXCEI.....eeiiiiiiiieiee ettt ettt et e e s b e e e st e e e e e sbneeeeaaes 12
BU-LIVE DEIIVEIADIE ..ottt ettt ettt e e et e e st b e e e e st e e e e e anbb e e e e anbneeeeanes 13

EU-LIVE MEEUING MINULES ......eeeeiiieieieiiieeeeeeeeeeeeseeesesesssssssssssssssssssssssesssssesssesssssssssssssssssssssssnsssssssssssnsnnes 14
O B AV YT e o 1Y g = 1o [ PP PPPPPPNt 15
BEU-LIVE ROH-UP ettt e e o4 e sttt et e e e e e s ab b b e et e e e e e s aaannbeneeaaeeesannnes 16
EU-LIVE Press Conference Invitation — COVEI PAJE .......uueuuererrrrrrerererererereeererererereresessesssrersemmermms 17
EU-LIVE POWET BANK .....ciiiiiiiii ittt ettt ettt e e e e s 18
EU-LIVE Website — Homepage and Project deSCrHPLON ...........uvvviiieiieieiiiiieeieeeeeeeeeeeeeeeseseeesssesesenesnnnne 20
EU-LIVE Website — News and PUDICAtION..........c.uuiiiiiiiiiiiie et 21
EU-LIVE Website — Partners and CONLACE ..........c.uuiiiiiiiiieiiiiie ettt 21

LIST OF TABLES

Table 1: EU-LIVE WEDSITE CONTENT.....c.uuiiiee et ettt e e e et e e e e et s e e e e e e e s et e e e e e st s e s e s ees et eeessasesssaneesees 20
Table 2: Deliverables DASEO ON DB.3 .......oooeeiiiiiee et e et e e et e e e et et e e et e e eseteseeeat e ee s ses st eeessasesssnseesees 22
TabIe 3: REIEVANT DOCUIMEBNTS ... .iieeeiiiite ettt e ettt e e e et e et e e e s eee b e ae e et s e s e st se s et see s st e s e sansesstaseesstnsesssnnsesees 24

PU (public) | 1.0 | Final Page 4| 37



Executive Summary EU-LIVE

1 EXECUTIVE SUMMARY

In order to provide a basis and to guarantee optimal dissemination and exploitation of the results of the project,
marketing-driven activities and professionally crafted materials have been developed. The project brand and
project marketing basics (project folders, flyers, ppt master, etc.) as well as a website were established and are
maintained in order to inform the public about the project.

The objective is to increase the visibility of the project and subsequently also its outcomes, and to facilitate the
market uptake of new products developed in the course of the EU-LIVE project.

A totally new brand identity has been created for the EU-LIVE project. It supports internal communication as
well as external communication: On the one hand, it contributes to the internal identification and motivation, and
accounts for a tangible project culture. On the other hand, the special brand identity safeguards brand
recognition and the dissemination of EU-LIVE values, messages and materials.

The project logo, the key visual, the brand identity, and all templates and master documents just as the flyer, the
roll-up, giveaways and the website are coherently designed, which transports values like sustainability,
expertise, dynamics etc., helping to promote a positive image of future urban mobility. By developing a
professional joint image and appearance together with the professional and consistent design of the brand
appearance of EU-LIVE — which goes beyond that of comparable projects — a sound basis for further
dissemination and exploitation activities has been set already in the beginning of the EU-LIVE project.

Keywords: Brand Design, Templates, Website, Dissemination, Logo
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Objectives EU-LIVE

2 OBJECTIVES

The main goal of the tasks shown in the present deliverable D6.3 is to create a sound basis for further
dissemination and exploitation activities (see deliverable D6.4 ,Dissemination and exploitation plan — Detailing*

[1]).

The objective of all communication measures and dissemination and exploitation activities during the project
period is to ensure wide visibility of the project and its results as well as identification of the EU-LIVE
consortium. Activities are — under the joint brand identity — planned to effectively disseminate the project results
to target audiences with professionally crafted materials and to efficiently support exploitation activities. A
marketing-driven dissemination campaign is carried out with the objective to maximise the impact of the project.

A detailed definition of the target audiences mentioned above and the corresponding objectives will be given in
deliverable D6.4 [1]. From the beginning of the development of the branded identity it was taken into
consideration that dissemination and exploitation has to address all stakeholders, putting decision makers and
future users in the centre of communication.

And, all partners are given a well-founded set of tools to promote their activities in a EU-LIVE style embedded
environment.

PU (public) | 1.0 | Final Page 6 | 37



Brand Design EU-LIVE

3 BRAND DESIGN

For the EU-LIVE consortium a branded identity has been created, for internal communication as well as for
external audiences and stakeholders in order to establish and transport a joint image and brand recognition to
easily recognise the EU-LIVE messages.

The branded identity uses a set of graphic elements to easily identify the EU-LIVE project. Special design
elements contribute to identifying EU-LIVE dissemination activities, such as publications, and to all kind of
written and visual communication about on-going and completed research activities. This section provides an
overview of how to apply EU-LIVE branded identity and design elements to EU-LIVE products and materials.

3.1 Key Visual

A key visual is an image motive that is used in a brand presence in order to enhance brand recognition. The
curved ribbon used as a key visual is an effective element of the logo. Still it will not be used as a stand-alone
tool. The curved ribbons follow the style of a play/go symbol; each of them also contains a white triangle.

The brand recognition is ensured as the triangles are mirrored at the website and at most of the other marketing
applications such as flyers and folders. With the dynamic symbol of play/go, the moving forward character of
EU-LIVE is emphasised. It shows that something new and unique is going to be developed under the brand of
EU-LIVE.

Figure 1: Derivation of the Key Visual

3.2 Project Logo
The project title EU-LIVE (Efficient Urban Light Vehicle) was already developed in the proposal phase. In order
to give an easy link to the content of the project, the title is used as the main part of the project logo.

The logo uses a clear and puristic font (see also 3.3.2). The curved ribbons twist and form arrows that
symbolize a dynamic of impulse, but also technological progress. Moreover the twisted ribbons stand for the
strong alliances of the diverse project partners. The fresh green can be associated with environmental
friendliness and with the symbiosis of mobility and ecology. Blue in general symbolises fresh and clean air, but
also stands for wisdom and know-how, that is brought in by the interdisciplinary members of the consortium.
The project logo is available on the EU-LIVE Projectplace for all partners [3].

EU-LIVE % % %
LT P

Figure 2: EU-LIVE Project Logo
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Brand Design

EU-LIVE

3.3 Branding Specification

In order to guarantee a consistent brand identity, detailed branding specifications have been set. Moreover all
templates and materials have been created with the defined colours and typefaces.

3.3.1 Colour Palette

These colours are defined for all branded applications.

COLOURS

PU (public) | 1.0 | Final

BLACK
cmyk 0|0 | 0| 100
rgb100 |0 |0

BLUE
cmyk 7520|010
rgb0 | 158 | 226

LIGHT BLUE
cmyk55|5|0]|0
rgh 113 | 202 | 243

Figure 3: EU-LIVE Colour Palette

YELLOW GREEN
cmyk 20| 0] 95| 0
rgh 221121910

LIGHT GREEN
cmyk 50 |0 | 95| 0
rgb 147 | 192 | 31

GREEN
cmyk 70 |0 | 95| 0
rgb 81 | 173 | 50
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Brand Design EU-LIVE

3.3.2 Typeface

For the corporate use of text for the EU-LIVE project, the typeface family ‘Open Sans’ has been chosen. Itis a
likeable, simple font and free to use without charge, because it is part of the Google Fonts Library. The
download is possible here:

https://www.google.com/fonts - UsePlace:use/Collection:Open+Sans [2]

The font styles ‘Weight Light’ and ‘Regular’ are defined for text blocks. ‘Bold’ and ‘Extrabold Caps’ are used for
headlines and highlighted content.

In addition an alternative font has been defined in order to give a wider spectrum for users: ‘Arial Regular’, ‘Arial
Bold Caps’. This font will only be used internally and not for any communication tools with extern stakeholders.

FONTS

OpenSans Light

)SUS elum et

omnitatem

OPENSANS BOLD CAPS

cusa volo odi ipit reius ma sequis eostis ei-
um et que int ium nosapel lignis aut event
omnitatem velectem et expelic itatiundis

quidebis ex eles res es dolo doluptur, od et

OpenSans Regular

Cusa volo odi Ipit reius ma sequis eostis eium
et que int ium nosapel lignis aut Event omni-
tatem velectem et expelic itatiundis quidebis
ex eles res es dolo doluptur, od et omniendi

OPENSANS EXTRABOLD CAPS

Only used for internal communication, meeting agenda or deliverables

Arial Regular

Cusa volo odi Ipit reius ma sequis eostis eium et
que int ium nosapel lignis aut Event omnitatem
velectem et expelic itatiundis quidebis ex eles
res es dolo doluptur, od et optatat.

ARIAL BOLD

Cusa volo odi ipit reius ma sequis eostis
eium et que int ium nosapel lignis aut event
omnitatem velectem et expelic itatiundis
quidebis ex eles res es dolo, optatat.

Figure 4. EU-LIVE Typeface

PU (public) | 1.0 | Final
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General Templates EU-LIVE

4 GENERAL TEMPLATES

For a consistent brand identity all templates have the typical EU-LIVE look. The templates are developed for
internal and external use and in order to meet the European Union’s Horizon 2020 research and innovation
programme requirements. The templates created for EU-LIVE are all provided as a toolkit on the joint
Projectplace, a collaboration platform accessible for all partners.

All templates that have been created for EU-LIVE use the same colour palette, fonts and styles sheets. As
shown in Figure 5 settings have been defined in the interest of allowing a constant design for every
communication tool.

In this section all the general templates are listed and will briefly be described in how to be used.

[.a_n EULIVE_Template_Allg.docx

FE e <A RGE R W H N ) I s ) Q= (im1

kumentelemente ‘ Tabellen ‘ Diagramme | SmartArt ‘ Uberpriifen ‘

Formatvarlagen

As|A- ;a."fp

(A H =] |

B Automatisch P TNRY R BT RNRE R DRRT R s i - 1 S T | TR T I ]

AaBbCCDUEE AABBCCDD AaBbCCD |- AaBbCeDe | wmcos:  nabCeDdE( AaBbCe| aaBbcedd AgBh ()

EUCopy | EUHeadline B_| EU Headline b ELI List Referance | Kein Leerraum | | Uberschrift 1 | | Oberschrife 2 Titel

Designfarben

CEEREEERER

st

wiww.au-live. eu
Standardfarben

ERECOCONe .

C‘ Weitere Farben...
ALACK 11PT Increasing urbanisation requires significant changes with respect to living and mobility. The quality

Figure 5: EU-LIVE General settings in templates - Example Word

4.1 PowerPoint Master

For internal and external presentation a PowerPoint Master has been developed. Templates of master slides
are listed below and can be found on Projectplace [4]. For further definitions, a handbook can be found on
Projectplace [5] and is added to the Appendix.

EU-LIVE "4y
v PP

Title, maximum 2 lines
4 City, Date
A Event
Speaker

Figure 6: EU-LIVE PowerPoint Master — Example sheet
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General Templates

EU-LIVE

4.2 Basic Word

This template has been established for internal documentation and workflow. It includes all settings, which were
developed for the EU-LIVE templates like for example used in the document in hand. Moreover, it shows how
website links should be handled. It is also available for all partners on Projectplace [6].

4 EULIVE_Template_Word_General [Kompatibilititsmodus]

Layout Verweise  Sendungen  Uberprifen  Ansicht

& [E|K U e X, 2 s

EU-LIVE

EFFICIENT URBAN
| LIGHT VEHICLES

Headline
HEADLINE BLACK 11PT

Future urban mobility calls for mere space for people and less space for cars as well as for
environmentally compatible vehicle concepts, saving resourees and minimizing local noise and air
pallutant emissions. Motor vehicles in the L-category already offer an interesting complementary
salution to public transport, walking and cycling. Yet, at present, L-category vehicles are still not
sufficiently attractive to end users due to their relatively high prices.

EU-LIVE, a European R&D project funded by Horizon 2020, will provide a solution covering a wide
range of L-category vehicles i.e. a comprehensive platform for the next generation of electrified,
cost-and energy-efficient light urban vehicles. It will enable economies of scale by providing
modular powertrains as well as bodies and an integrated co-simulation platform. Thus, EU-LIVE
will enhance the competitive position of the export-oriented Eurapean vehicle industry and make
an important contribution 1o a sustainable future mobility system.

The EU-LIVE project is carried out by an i i with expertise in
the areas related to vehicle research and development. The know-how of this interdisciplinary
think-tank ensures the sustainable market exploitation of the project results.

PARTNER

Peugot Citroen Automobiles S.A.(FR)

Peugeot Scaoters (FR)

Continental Automotive GmbH (DE)

Magna Steyr Battery Systems GmbH & CO (AT)
Fraunhofer-Gesellschaft zur Férderung der Angew. Forschung (DE)
Mondragon Goi Eskala Peliteknikoa J.M.A. (ES)

fxa Forschungsgeselischaft Kraftiahrwesen mbH Aachen (DE)
Spirit Design — Innovation and Brand GmbH (AT}

IFP Energies nouvelles (FR}

Freni Brembo Spa (IT)

Elaphe Propulsion Technologies LTD (SI)

VYV Y YV YV VY

Example Links

Exampio merernre:

Seite 1von3 617 Worter [[#  Deutsch

AaBoCeDdE: AaBbCcl Q

AaBbCcDdEr  AABBCCDD | AaBbCcD »

EUCopy | [EU Headiine...| ||EU Headline... EU List Reference

> AaBDCCDe| | Asseceos

Kein Leerraum | | Oberschrift 1 Bereich “Formatvoriagen®

EU-LIVE

EFFICIENT URBAN
LIGHT VEHICLES

Increasing urbanisation requires significant changes with respect to living and mobility. The quality
of our cities is increasingly characterized by low emission zones, pedestrian areas and cycling
lanes. Thus, the need for ing and ible mobility
concepts is rising.

Together with public transpert, the soft modes of mobility such as walking and cycling will remain
the backbone of future urban mobility systems. These modes have limits regarding individual
comfort, speed and transport capacity. Neverlheless, users still demand their privacy and
individuality, which public transport cannot completely fulfil

At the same time urban transpertation is becoming more and more multimodal. User behaviour is
shifting from owning to using. Nowadays new mobility services such as sharing or pooling enrich
European city centres. However, most of these systems are still based on conventional vehicle
types, for example fossil fuel powered cars.

To tackle these future challenges of mobility in a comprehensive way, novel types of vehicles have
10 be developed. There is a growing demand for cost-efficient, clean, quiet, easy-lo-park and easy-
1e-manoeuvre urban vehicles that enable a broad spectrum of users to freely, comfortably and
affordably move around in highly populated areas. Electrified L-category vehicles — electric-
powered two-, three- and ultra-light four wheelers — are potentially ideal solutions 1o fulfil this
«demand. Their compact size enables enhanced agility in congested areas and facilitates finding a
parking space. GHG emissions of these vehicles are significantly lower or even zero for fully
electric models (also conceming noise). In this way they offer a complementary selution to public
transport and to the *soft’ modes, in particular if equipped with electrified powertrains for minimized
local noise and air pollutant emissions.

So far the European L-category vehicle industry has faced relatively high component and
subsystem costs because of only low-to-medium sales volumes per vehicle model and = lack of
modular (carryover) strategies, as opposed to the high-volume passenger car industry. This
situation keeps customer prices high and makes L-category vehicles less attractive to end users.
due to the lack of ion, methods and lools available in the 2-
wheeler industry are often limited and less advanced than in the high-volume car industry.

Page2|3

F - — + 110%

Figure 7: EU-LIVE Basic Word Template
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General Templates EU-LIVE

4.3 Basic Excel

As the template for Word documents, this Excel was designed to meet internal communication and
documentation requirements. Colours, fonts and styles are set in the master, which is available for all partners
on Projectplace [7].

L N ma 8 EULIVE_Template_Excel_General

Einfigen  Seitenlayout  Formeln  Daten  Uberprifen  Ansicht

% . [A=] Ax =1_ N - . . ). 2 Einfigen - X v p .
[E o - Avial (Textkor... = 12 A~ A —| % 57) Standard E"J/ S{ Erimer | [ Z?

Einfugen & Fok|upl|E SBAN (= = == &2 % oo e o Bedingte  Als Tabelle Zellenformatvorlagen

 EETMEREESE=RE] (b Formatierung formatieren [m] Format - & undiien

1 B Sx Keine Fillung M

Sortieren

A B c G H 3 K T M N o P Q

_ Designfarben

EREREERED |

PR N

3 Arial Bold Standardfarben
4 Avial Reg HED TeeeE.

5 Avial R
rial Reg & Weitere Farben...

S

4 » | Tavellel | +

Bersit i = e 4 100%

Figure 8: EU-LIVE Basic Excel
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General Templates EU-LIVE

4.4 Deliverable

For all deliverables, whether they are public or confidential a general template has been created and is available
on Projectplace [8]. The template has about 15 pages and describes for every section in detail how it has to be
used. From executive summary to conclusion it includes a brief description and it also shows how headings,
tables, figures, etc. have to be formatted.

The major settings are already pre-set in the document master for all users. How mathematical calculations and
other special content have to look like is listed and described within the text. Moreover there are predefined
settings with hyperlinks to the header and footer. This assures that all partners have a well-structured document
for their deliverables.

Dokument! [Kompatibilitatsmockss]

- X W As A | Ap) (B2 002 E o2 0E (30 V] | a aAE emcents rtsceoite| sutvciots| sumnciots| [RABBCE] - amoros| namccoes ansBeer |
Entigen F K U -obe X x° A &« A 18 S . . Appsacis Batctemung | ContiwaFguss  Disvibeson. | Documara V.| || Doesmsntris || EU Autzssnt Eucopy | EuHsadine

EU-LIVE
' CONTRIBUTORS

Hame Organizatien Name

DELIVERABLE TITLE

Name | Organisazan

s xy|DrahfFinal FORMAL REVIEWERS

PU (puiic)
€0 (carfidential - consoriium only)
pyyymm-dd

EULVE

Effcient Urban Light Vehicies

@
DOCUMENT HISTORY
orsomacz st
AuthorOrgantzation Daseription

ryy-mm-cq

E

Sete 1von 15 1098 Worter (¥ Englisch Versinigtes Konigreich) + 120%

Figure 9: EU-LIVE Deliverable
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General Templates EU-LIVE

4.5 Meeting Minutes

This template has been created in order to meet the requirements for the internal documentation process. The
template includes sections for the general meeting information, partners present, agenda, notes,
decisions/conclusions and defined tasks. It is available on Projectplace [9]. The main objective of the meeting
minutes is that every issue discussed or decided and the corresponding person responsible can be seen at a
glance.

A EULIVE_Tomplate_meeting [Kompatibiititsmodus)

n  Ansicht  Tabollenentwurf  Layout

Aobeceos |(nateccoveo | AABBCCI Asmceodes AABBCCD | rmwows  Asthcesee Astoccste  AaBbCCI o

] = "
Entigen F KU X x (A2 A [Elz== 3 .- Cuntaan. || EUcopy ||| Eubadine |EUMendin. | EUMeain. (OuiFuse. | Slwded  Walnissemam | Uberchu 1 e
A - - * Formatvoragen
MEETING MINUTES AGENDA
MEETING INFORMATION s
" Topi of e meving WPTeskiDsiyerable Wexyz
Putpose of e meeting Westing/ABEBIA "
OaterTime 201403012069 Duration x ming NoTES
Organizer  Name, oraganisason 1. Obiective, tasks affected, relevant documents (isted below). sz
2
INVITED/PRESENT 3
Name and Role Organisation Present
'
2 DECISIONS/CONCLUSIONS
3
'
.
2
s
)
.
“
7
5 +
DEFINED TASKS
s
Agenda
0 Unk  Description Person Bosponaible  Dusiuration
" ' Dafcad Tosk [
” 2
3
AGENDA B
Descrption unarpresenter StarDuration
2
Sete2von2  BWorer (¥ Deutsch Els = = -—— + 120%

Figure 10: EU-LIVE Meeting Minutes
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Marketing Basics EU-LIVE

5 MARKETING BASICS

The predefined brand design and its brand elements build the basis for all applications. This ensures that there
is a perfect match, and all communication tools transport a coherent image. That way, awareness for the project
and its results can be risen and the corresponding products will be promoted to potential customers. A set of
basic marketing tools has already been developed.

The marketing basics support all communication activities via different channels of communication during the
whole project. The design of website, flyers, roll-ups, and a layout of invitations have been created. The main
goal of these marketing basics is to communicate the key data of the project relevant during the whole project
and beyond. All marketing basics and the corresponding templates are digitally available on Projectplace. Every
partner can download and print the marketing basics and use the layout for specific communication activities,
such as (press) conferences, publications, internal communication and others.

5.1 EU-LIVE Flyer

The EU-LIVE flyer has been created to give a brief project overview for all external (and internal) stakeholders.
The quadratic flyer has the format 210x210mm when closed. The design generates a positive association with
future mobility. Fresh colours, expressive pictures and informative texts connect the reader to a friendly and
forward-looking mood. On the back cover all partners are represented by their logo and the general contact of
the project office is shown.

This flyer has been created at the start of the project. As it represents a very basic communication tool that is
mainly aimed to transport image and raise awareness, it will not lose validity and can be used during the whole
project duration — for example at conferences as a giveaway and reminder with a reference to the website and
other communication tools. Therefore, every partner has access to a ready-to-print document for print shops of
this flyer via Projectplace [10] and is able to produce an appropriate amount of it for his/her own use.

EU-LIVE 4NN

EFFICIENT URBAN & & &
tiottvenicies M www.eu-live.eu

Figure 11: EU-LIVE Flyer — Cover page

PU (public) | 1.0 | Final Page 15 | 37



Marketing Basics EU-LIVE

5.2 EU-LIVE Roll-up

The roll-up served as an eye catcher during the press conference. Moreover it can and will be used for future
project presentations, speeches at conferences, trade fair booths or likewise events. Already at first glance the
headline conveys the concrete task of the EU-LIVE project: “Modular Vehicle Concepts For Future Challenges”.
The image picture accentuates the basic spirit of a green mobility in the future and therefore represents the
vision and overall target of the project.

Also for the roll-up, the production data is available via Projectplace [11] for all partners free to use.

EU-LIVE % % %
Srannis PP

www.eu-live.eu

BRI rarvscoramoin| % ©brombo  @ntinentals

@nhpho @m: fkas, % fraunhofer m <= Sy

Sansune soi

Figure 12: EU-LIVE Roll-up
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5.3 EU-LIVE Press Conference Invitation (German)

For the EU-LIVE press conference held on June 22, 2015 an invitation had been created. As the event took
place in the Austrian city of Graz, it was created in German. The invitation acted as a teaser for journalists and
should raise awareness of the project already at its start. Therefore the invitation provided all the basic facts
about the project and its members. In order to raise the greatest possible interest in the event, it also provided
first visual impressions about the concept of EU-LIVE.

The invitation was sent as a PDF file to selected journalists and relevant media representatives. This layout can
easily and will be used for future applications as well and might be adapted correspondingly if necessary. As for
all other applications, all partners have access to the corresponding data file on Projectplace [12].

EU-LIVE "R %N

EFFICIENT URBAN
LIGHT VEHICLES 4V & 4

EINLADUNG

PRESSEKONFERENZ
ZUM START DES EU-PROJEKTS

22. JUNI 2015

10:00 Uhr

VIRTUAL VEHICLE Research Center =
Inffeldgasse 21a, 8010 Graz - AUSTRIA www.eu-live.eu

Figure 13: EU-LIVE Press Conference Invitation — Cover page

5.4 EU-LIVE Power Bank

As a giveaway at the kick-off press conference and for comparable future events a power bank had been
produced. The EU-LIVE logo had been applied in black and white, which was decided according to the design
of the power bank itself and in order to achieve a perfect match and overall picture. The decision was taken for
the power bank because it has an obvious connection to electric energy. On the other hand, the intention was to
provide a useful tool for a day-to-day benefit and thereby demonstrate the sustainable character of the whole
project.
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Figure 14: EU-LIVE Power Bank
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6 THE EU-LIVE WEBSITE

EU-LIVE represents the idea of sustainable urban mobility of the future and the development of a modular and
flexible electrified powertrain system. The website www.eu-live.eu transfers the ideas and values of EU-LIVE via
its clear design. With the style of the pictures shown, it refers to sustainability, protection of the environment and
green smart cities. It gives the main public image of the project and raises the necessary public awareness.

The website contains information regarding the starting point, the main challenges and vision of the project as
well as the objectives and the strategy pursued. Moreover, the website will allow communication of public
deliverables, publications and presentations to all stakeholders. Regular updates are spread via the news on the
fly. They are supposed to complement the external newsletter, which will be published two times a year. All
details concerning this news flow and the corresponding processes will be given in the dissemination and
exploitation plan delivered in D6.4 [1].

The website, which also gives a main description of the EU-LIVE project, will be updated on a regular basis. It
will present the main project results and activities, which are meant to be public. Furthermore, the website
serves as a kind of public “business card” for stakeholders with an interest in the project or the products
resulting from it. It shows address as well as contact data and gives the possibility to subscribe the newsletter.

6.1 Domain

The following domain is reserved for the EU-LIVE project website:
http://eu-live.eu [13]

6.2 Content of the Website

This section presents the systematic of the content of the website. The tabs and subtabs shown below have
been active on 2015-08-31, the due deadline of this deliverable.

In addition to the tabs and subtabs, a series of alternating pictures and headlines at the top of the website
provides the reader with a visual impression of the spirit of EU-LIVE.

WEBSITE STRUCTURE

Home
Efficient Urban Light Vehicles Additional function:
Introductory texts Newsfeed sidebar
Project Vision
Strategy
Results
News Additional function:

Newsletter subscription

Publications

Deliverables

Press materials
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WEBSITE STRUCTURE

Partners Introduction text of consortium
Short description and logos

Contact General contact and of project
coordinator, manager and office

Footer Funding
Horizon 2020 logo
Legal notice

Table 1: EU-LIVE Website Content

6.3 EU-LIVE Website — Gallery

The EU-LIVE website shows a clear and puristic design. All content is presented via a well-structured and
intuitive menu navigation. As the following figures of screen shots of the website easily show, a contemporary
layout is created to underline the strategy of EU-LIVE.
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- e MODULAR VEHICLE CONCEPTS -
IS v dcre conciris FOR FUTURE CHALLENGES. g‘—_ -

oy Nrws PusLICATIONS
Popect NEws PUBLICATIONS PARTIIRS contact —

Figure 15: EU-LIVE Website — Homepage and Project description
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Figure 17: EU-LIVE Website — Partners and Contact
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7 CONCLUSIONS

The EU-LIVE project brand and project marketing basics (project folders, flyers, ppt master, etc.) as well as a
website were established in order to inform the public about the project. A new brand identity has been created
for the EU-LIVE project.

The project logo, the key visual, the brand identity, and all templates and master documents just as the flyer, the
roll-up, giveaways and the website as well follow a coherent logic, which underlines the content of the project:
the best of two worlds — Technology from scooter and automotive industry. By developing a professional joint
image and appearance — which goes beyond that of comparable projects - a sound basis for further
dissemination and exploitation activities has been set already in the beginning of the EU-LIVE project. Further
steps, which will be built upon this basis and will use the underlying brand elements presented in the deliverable
in hand, are shown in Table 2.

Deliverable Deliverable Title Lead Type Dissemination  Due Date (in
Number beneficiary level month)
D6.4 Dissemination and Spirit Design Report Confidential 3
exploitation plan —
Detailing
D6.5 Dissemination and Spirit Design Report Confidential 12
exploitation plan — Update
Y1
D6.6 Dissemination and Spirit Design Report Confidential 24
exploitation plan — Update
Y2
D6.7 Summary report on project Spirit Design Report Public 36

communication,
dissemination and
exploitation activities

D6.8 Publication on project Spirit Design Report Public 36
results incl. Best-practice
guideline for design &
development of new L-
category vehicles

Table 2: Deliverables based on D6.3
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PROJEKTSTART EU-LIVE

Europadische Spitzenforscher und -hersteller entwickeln smarte Leichtfahrzeuge

Ein europdisches Konsortium aus flihrenden
Fahrzeugherstellern, Zulieferern und Forschungs-
einrichtungen entwickelt eine umfassende
Losung fur die nachste Generation elektrifizierter,
kosten- und energieeffizienter Leichtfahrzeuge.

Bislang einzigartig an EU-LIVE (Efficient Urban
Light Vehicles) ist der modulare Entwicklungsan-
satz, der eine Fiille unterschiedlicher Antriebe,
Karosserieformen und Designs kostenginstig
und einfach realisierbar machen soll. Im Zentrum
steht dabei die - fir Leichtfahrzeuge erstmalig -

durchgdngige Modularitat von voll- und teilelek-
trifizierten Antriebsstrangen inkl. Radnabenmo-
toren, aber auch von Karosserieaufbauten far
unterschiedliche Einsatzzwecke.

Das Projekt EU-LIVE wird vom Grazer Forschungs-
zentrum VIRTUAL VEHICLE koordiniert und bin-
delt das Know-how von 12 Partnern aus sechs
Landern, darunter zwei groe europaische Fahr-
zeughersteller (PSA Peugeot Citroén, Peugeot
Scooters) sowie zahlreiche prominente Zulieferer
und renommierte Forschungseinrichtungen.

Wir freuen uns, fir diese Veranstaltung zwei
renommierte Experten des EU-LIVE Konsortiums
begriRen zu durfen:

Bruno JAMET
Peugeot Scooters, Frankreich

Klaus GRIESHOFER
SAMSUNG SDI Battery Systems GmbH, Osterrekh

Wir freuen uns auf Ihr Kommen!

Dr. Jost BERNASCH Dr. Werner ROM

Geschaftsfohrer Arealeiter ,Cross Domain®
VIRTUAL VEHICLE VIRTUAL VEHICLE
Projektkoordinator EU-LIVE

PROJECT CONTACT
VIRTUAL VEHICLE

PROJECT CONSORTIUM

virtual@vehicle

MONDRAGON
UNIBERTSITATEA

Kompetenzzentrum - Das virtuelle Fahrzeug Forschungs-GmbH

Dr. Werner Rom, Project Coordinator
wernerrom@v2c2.at | +43 (0) 316 873 9847

www.eu-live.eu

HORIZON 2020 - GVS
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This project has received funding from the European
Union’s Horizon 2020 research and innovation programme
under grant agreement No 653203

Um Anmeldung wird gebeten:
Manuela Klocker@v2c2.at

virtual@vehicle

Kompetenzzentrum - Das virtuelle Fahrzeug Forschungs-GmbH

Inffeldgasse 21A, A-8010 Graz - AUSTRIA
Tel.: +43 (0)316-873-9001

Fax: +43 (0)316-873-9002

E-Mail: office@v2c2.at

Internet: www.v2c2.at

TU Graz - campus
Inffeldgasse

Einfahrt Petersgasse

virtual@ vehicle
Head Office

Infleldgasse 21a
A-8010 Graz
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