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1 EXECUTIVE SUMMARY 

In order to provide a basis and to guarantee optimal dissemination and exploitation of the results of the project, 
marketing-driven activities and professionally crafted materials have been developed. The project brand and 
project marketing basics (project folders, flyers, ppt master, etc.) as well as a website were established and are 
maintained in order to inform the public about the project.  

The objective is to increase the visibility of the project and subsequently also its outcomes, and to facilitate the 
market uptake of new products developed in the course of the EU-LIVE project.  

A totally new brand identity has been created for the EU-LIVE project. It supports internal communication as 
well as external communication: On the one hand, it contributes to the internal identification and motivation, and 
accounts for a tangible project culture. On the other hand, the special brand identity safeguards brand 
recognition and the dissemination of EU-LIVE values, messages and materials.  

The project logo, the key visual, the brand identity, and all templates and master documents just as the flyer, the 
roll-up, giveaways and the website are coherently designed, which transports values like sustainability, 
expertise, dynamics etc., helping to promote a positive image of future urban mobility. By developing a 
professional joint image and appearance together with the professional and consistent design of the brand 
appearance of EU-LIVE – which goes beyond that of comparable projects – a sound basis for further 
dissemination and exploitation activities has been set already in the beginning of the EU-LIVE project.  

 

Keywords: Brand Design, Templates, Website, Dissemination, Logo
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2 OBJECTIVES 

The main goal of the tasks shown in the present deliverable D6.3 is to create a sound basis for further 
dissemination and exploitation activities (see deliverable D6.4 „Dissemination and exploitation plan – Detailing“ 
[1]). 

The objective of all communication measures and dissemination and exploitation activities during the project 
period is to ensure wide visibility of the project and its results as well as identification of the EU-LIVE 
consortium. Activities are – under the joint brand identity – planned to effectively disseminate the project results 
to target audiences with professionally crafted materials and to efficiently support exploitation activities. A 
marketing-driven dissemination campaign is carried out with the objective to maximise the impact of the project.  

A detailed definition of the target audiences mentioned above and the corresponding objectives will be given in 
deliverable D6.4 [1]. From the beginning of the development of the branded identity it was taken into 
consideration that dissemination and exploitation has to address all stakeholders, putting decision makers and 
future users in the centre of communication.  

And, all partners are given a well-founded set of tools to promote their activities in a EU-LIVE style embedded 
environment.
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3 BRAND DESIGN 

For the EU-LIVE consortium a branded identity has been created, for internal communication as well as for 
external audiences and stakeholders in order to establish and transport a joint image and brand recognition to 
easily recognise the EU-LIVE messages.  

The branded identity uses a set of graphic elements to easily identify the EU-LIVE project. Special design 
elements contribute to identifying EU-LIVE dissemination activities, such as publications, and to all kind of 
written and visual communication about on-going and completed research activities. This section provides an 
overview of how to apply EU-LIVE branded identity and design elements to EU-LIVE products and materials.  

3.1 Key Visual 

A key visual is an image motive that is used in a brand presence in order to enhance brand recognition. The 
curved ribbon used as a key visual is an effective element of the logo. Still it will not be used as a stand-alone 
tool. The curved ribbons follow the style of a play/go symbol; each of them also contains a white triangle. 

The brand recognition is ensured as the triangles are mirrored at the website and at most of the other marketing 
applications such as flyers and folders. With the dynamic symbol of play/go, the moving forward character of 
EU-LIVE is emphasised. It shows that something new and unique is going to be developed under the brand of 
EU-LIVE.  

 

 

Figure 1: Derivation of the Key Visual  

3.2 Project Logo 

The project title EU-LIVE (Efficient Urban Light Vehicle) was already developed in the proposal phase. In order 
to give an easy link to the content of the project, the title is used as the main part of the project logo.  

The logo uses a clear and puristic font (see also 3.3.2). The curved ribbons twist and form arrows that 
symbolize a dynamic of impulse, but also technological progress. Moreover the twisted ribbons stand for the 
strong alliances of the diverse project partners. The fresh green can be associated with environmental 
friendliness and with the symbiosis of mobility and ecology. Blue in general symbolises fresh and clean air, but 
also stands for wisdom and know-how, that is brought in by the interdisciplinary members of the consortium. 
The project logo is available on the EU-LIVE Projectplace for all partners [3]. 

 

 

Figure 2: EU-LIVE Project Logo 
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3.3 Branding Specification  

In order to guarantee a consistent brand identity, detailed branding specifications have been set. Moreover all 
templates and materials have been created with the defined colours and typefaces. 

3.3.1 Colour Palette 

These colours are defined for all branded applications. 

 

Figure 3: EU-LIVE Colour Palette 
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3.3.2 Typeface 

For the corporate use of text for the EU-LIVE project, the typeface family ‘Open Sans’ has been chosen. It is a 
likeable, simple font and free to use without charge, because it is part of the Google Fonts Library. The 
download is possible here: 

https://www.google.com/fonts - UsePlace:use/Collection:Open+Sans [2] 

The font styles ‘Weight Light’ and ‘Regular’ are defined for text blocks. ‘Bold’ and ‘Extrabold Caps’ are used for 
headlines and highlighted content. 

In addition an alternative font has been defined in order to give a wider spectrum for users: ‘Arial Regular’, ‘Arial 
Bold Caps’. This font will only be used internally and not for any communication tools with extern stakeholders. 

 

Figure 4: EU-LIVE Typeface 

 

https://www.google.com/fonts#UsePlace:use/Collection:Open+Sans
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4 GENERAL TEMPLATES 

For a consistent brand identity all templates have the typical EU-LIVE look. The templates are developed for 
internal and external use and in order to meet the European Union’s Horizon 2020 research and innovation 
programme requirements. The templates created for EU-LIVE are all provided as a toolkit on the joint 
Projectplace, a collaboration platform accessible for all partners. 

All templates that have been created for EU-LIVE use the same colour palette, fonts and styles sheets. As 
shown in Figure 5 settings have been defined in the interest of allowing a constant design for every 
communication tool. 

In this section all the general templates are listed and will briefly be described in how to be used. 

 

 

Figure 5: EU-LIVE General settings in templates - Example Word 

4.1 PowerPoint Master 

For internal and external presentation a PowerPoint Master has been developed. Templates of master slides 
are listed below and can be found on Projectplace [4]. For further definitions, a handbook can be found on 
Projectplace [5] and is added to the Appendix. 

 

 

Figure 6: EU-LIVE PowerPoint Master – Example sheet 
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4.2 Basic Word  

This template has been established for internal documentation and workflow. It includes all settings, which were 
developed for the EU-LIVE templates like for example used in the document in hand. Moreover, it shows how 
website links should be handled. It is also available for all partners on Projectplace [6].  

 

 

Figure 7: EU-LIVE Basic Word Template 
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4.3 Basic Excel 

As the template for Word documents, this Excel was designed to meet internal communication and 
documentation requirements. Colours, fonts and styles are set in the master, which is available for all partners 
on Projectplace [7].  

 

Figure 8: EU-LIVE Basic Excel 
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4.4 Deliverable  

For all deliverables, whether they are public or confidential a general template has been created and is available 
on Projectplace [8]. The template has about 15 pages and describes for every section in detail how it has to be 
used. From executive summary to conclusion it includes a brief description and it also shows how headings, 
tables, figures, etc. have to be formatted. 

The major settings are already pre-set in the document master for all users. How mathematical calculations and 
other special content have to look like is listed and described within the text. Moreover there are predefined 
settings with hyperlinks to the header and footer. This assures that all partners have a well-structured document 
for their deliverables. 

 

 

Figure 9: EU-LIVE Deliverable 
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4.5 Meeting Minutes 

This template has been created in order to meet the requirements for the internal documentation process. The 
template includes sections for the general meeting information, partners present, agenda, notes, 
decisions/conclusions and defined tasks. It is available on Projectplace [9]. The main objective of the meeting 
minutes is that every issue discussed or decided and the corresponding person responsible can be seen at a 
glance.  

 

 

 

Figure 10: EU-LIVE Meeting Minutes 
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5 MARKETING BASICS 

The predefined brand design and its brand elements build the basis for all applications. This ensures that there 
is a perfect match, and all communication tools transport a coherent image. That way, awareness for the project 
and its results can be risen and the corresponding products will be promoted to potential customers. A set of 
basic marketing tools has already been developed. 

The marketing basics support all communication activities via different channels of communication during the 
whole project. The design of website, flyers, roll-ups, and a layout of invitations have been created. The main 
goal of these marketing basics is to communicate the key data of the project relevant during the whole project 
and beyond. All marketing basics and the corresponding templates are digitally available on Projectplace. Every 
partner can download and print the marketing basics and use the layout for specific communication activities, 
such as (press) conferences, publications, internal communication and others. 

5.1 EU-LIVE Flyer 

The EU-LIVE flyer has been created to give a brief project overview for all external (and internal) stakeholders. 
The quadratic flyer has the format 210x210mm when closed. The design generates a positive association with 
future mobility. Fresh colours, expressive pictures and informative texts connect the reader to a friendly and 
forward-looking mood. On the back cover all partners are represented by their logo and the general contact of 
the project office is shown. 

This flyer has been created at the start of the project. As it represents a very basic communication tool that is 
mainly aimed to transport image and raise awareness, it will not lose validity and can be used during the whole 
project duration – for example at conferences as a giveaway and reminder with a reference to the website and 
other communication tools. Therefore, every partner has access to a ready-to-print document for print shops of 
this flyer via Projectplace [10] and is able to produce an appropriate amount of it for his/her own use. 

 

 

Figure 11: EU-LIVE Flyer – Cover page 
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5.2 EU-LIVE Roll-up 

The roll-up served as an eye catcher during the press conference. Moreover it can and will be used for future 
project presentations, speeches at conferences, trade fair booths or likewise events. Already at first glance the 
headline conveys the concrete task of the EU-LIVE project: “Modular Vehicle Concepts For Future Challenges”. 
The image picture accentuates the basic spirit of a green mobility in the future and therefore represents the 
vision and overall target of the project. 

Also for the roll-up, the production data is available via Projectplace [11] for all partners free to use. 

 

 

Figure 12: EU-LIVE Roll-up 
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5.3 EU-LIVE Press Conference Invitation (German) 

For the EU-LIVE press conference held on June 22, 2015 an invitation had been created. As the event took 
place in the Austrian city of Graz, it was created in German. The invitation acted as a teaser for journalists and 
should raise awareness of the project already at its start. Therefore the invitation provided all the basic facts 
about the project and its members. In order to raise the greatest possible interest in the event, it also provided 
first visual impressions about the concept of EU-LIVE. 

The invitation was sent as a PDF file to selected journalists and relevant media representatives. This layout can 
easily and will be used for future applications as well and might be adapted correspondingly if necessary. As for 
all other applications, all partners have access to the corresponding data file on Projectplace [12].  

 

 

Figure 13: EU-LIVE Press Conference Invitation – Cover page  

5.4 EU-LIVE Power Bank 

As a giveaway at the kick-off press conference and for comparable future events a power bank had been 

produced. The EU-LIVE logo had been applied in black and white, which was decided according to the design 

of the power bank itself and in order to achieve a perfect match and overall picture. The decision was taken for 

the power bank because it has an obvious connection to electric energy. On the other hand, the intention was to 

provide a useful tool for a day-to-day benefit and thereby demonstrate the sustainable character of the whole 

project. 
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Figure 14: EU-LIVE Power Bank 
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6 THE EU-LIVE WEBSITE 

EU-LIVE represents the idea of sustainable urban mobility of the future and the development of a modular and 
flexible electrified powertrain system. The website www.eu-live.eu transfers the ideas and values of EU-LIVE via 
its clear design. With the style of the pictures shown, it refers to sustainability, protection of the environment and 
green smart cities. It gives the main public image of the project and raises the necessary public awareness. 

The website contains information regarding the starting point, the main challenges and vision of the project as 
well as the objectives and the strategy pursued. Moreover, the website will allow communication of public 
deliverables, publications and presentations to all stakeholders. Regular updates are spread via the news on the 
fly. They are supposed to complement the external newsletter, which will be published two times a year. All 
details concerning this news flow and the corresponding processes will be given in the dissemination and 
exploitation plan delivered in D6.4 [1]. 

The website, which also gives a main description of the EU-LIVE project, will be updated on a regular basis. It 
will present the main project results and activities, which are meant to be public. Furthermore, the website 
serves as a kind of public “business card” for stakeholders with an interest in the project or the products 
resulting from it. It shows address as well as contact data and gives the possibility to subscribe the newsletter. 

6.1 Domain 

The following domain is reserved for the EU-LIVE project website: 

http://eu-live.eu [13] 

6.2 Content of the Website 

This section presents the systematic of the content of the website. The tabs and subtabs shown below have 
been active on 2015-08-31, the due deadline of this deliverable.  

In addition to the tabs and subtabs, a series of alternating pictures and headlines at the top of the website 
provides the reader with a visual impression of the spirit of EU-LIVE. 

 

WEBSITE STRUCTURE 

Home    

 Efficient Urban Light Vehicles 

Introductory texts 

 Additional function: 

Newsfeed sidebar 

Project Vision   

 Strategy   

 Results   

News   Additional function: 

Newsletter subscription 

Publications    

 Deliverables   

 Press materials   

http://eu-live.eu/
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WEBSITE STRUCTURE 

Partners Introduction text of consortium 

Short description and logos 

  

Contact General contact and of project 

coordinator, manager and office 

  

Footer Funding 

Horizon 2020 logo 

Legal notice 

  

Table 1: EU-LIVE Website Content 

6.3 EU-LIVE Website – Gallery 

The EU-LIVE website shows a clear and puristic design. All content is presented via a well-structured and 
intuitive menu navigation. As the following figures of screen shots of the website easily show, a contemporary 
layout is created to underline the strategy of EU-LIVE.  

 

Figure 15: EU-LIVE Website – Homepage and Project description 
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Figure 16: EU-LIVE Website – News and Publication 

 

Figure 17: EU-LIVE Website – Partners and Contact 
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7 CONCLUSIONS 

The EU-LIVE project brand and project marketing basics (project folders, flyers, ppt master, etc.) as well as a 
website were established in order to inform the public about the project. A new brand identity has been created 
for the EU-LIVE project.  

The project logo, the key visual, the brand identity, and all templates and master documents just as the flyer, the 
roll-up, giveaways and the website as well follow a coherent logic, which underlines the content of the project: 
the best of two worlds – Technology from scooter and automotive industry. By developing a professional joint 
image and appearance – which goes beyond that of comparable projects - a sound basis for further 
dissemination and exploitation activities has been set already in the beginning of the EU-LIVE project. Further 
steps, which will be built upon this basis and will use the underlying brand elements presented in the deliverable 
in hand, are shown in Table 2.  

Deliverable 

Number 

Deliverable Title Lead 

beneficiary 

Type Dissemination 

level 

Due Date (in 

month) 

D6.4 Dissemination and 

exploitation plan – 

Detailing 

Spirit Design Report Confidential 3 

D6.5 Dissemination and 

exploitation plan – Update 

Y1 

Spirit Design Report Confidential 12 

D6.6 Dissemination and 

exploitation plan – Update 

Y2 

Spirit Design Report Confidential 24 

D6.7 Summary report on project 

communication, 

dissemination and 

exploitation activities  

Spirit Design Report Public 36 

D6.8 Publication on project 

results incl. Best-practice 

guideline for design & 

development of new L-

category vehicles 

Spirit Design Report Public 36 

Table 2: Deliverables based on D6.3 
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A. RELEVANT DOCUMENTS 

 

RELEVANT DOCUMENTS 

Document Created by Contributed 

PowerPoint Master Spirit Design  

PowerPoint Master – How to use Spirit Design  

Word Template General Spirit Design  

Excel Spirit Design  

Deliverable Spirit Design ViF 

Meeting Minutes Spirit Design ViF 

Flyer Spirit Design In consultation with all partners 

Roll-up Spirit Design In consultation with all partners 

Press Conference Invitation Spirit Design ViF 

Table 3: Relevant Documents 

EU-LIVE PowerPoint Master 
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EU-LIVE PowerPoint Master – How to use 

 

  

  

  

How to use this master 

Headline maximum 2 lines if blue headline 
is not in use 

Copytext Fontsize 16pt. If more text needed minimum size is 14pt. 

 

Fontsize: 

▶  28pt title 

▶  18pt headline 

▶  16pt text 

▶  14pt small text 

▶  10pt footer/sources/links 

 

Footer: Company – Speakers name 

End of content 

Logos aligned to footer 
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EU-LIVE Word Template General 

 

EU-LIVE Excel Template 
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EU-LIVE Deliverable Template 

 

 



Relevant Documents EU-LIVE 

PU (public) | 1.0 | Final  Page 31 | 37 

 

 



Relevant Documents EU-LIVE 

PU (public) | 1.0 | Final  Page 32 | 37 

 

 



Relevant Documents EU-LIVE 

PU (public) | 1.0 | Final  Page 33 | 37 
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EU-LIVE Meeting Minutes Template 
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EU-LIVE Flyer 
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EU-LIVE Rollup 

 

 

 

EU-LIVE Invitation 
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